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Ahold Delhaize publishes inaugural Human Rights 
Report  
 
Zaandam, the Netherlands, June 15, 2020 – Ahold Delhaize today announces the 
publication of its inaugural Human Rights Report. The report is an important milestone to 
show what steps Ahold Delhaize and its great local brands are taking to safeguard 
human rights, both within the organization and across the supply chain, as well as 
increase transparency on the highest priority human rights issues for Ahold Delhaize 
and its brands.  
 
The report is based on the UN Guiding Principles Reporting Framework and is the result 
of a global human rights due diligence process that began in 2018. This due diligence 
process was designed to increase engagement on human rights – both internally and 
externally – and to assess current human rights management policies, processes and 
governance. The Human Rights Report outlines the outcome of this due diligence and 
provides a roadmap for future actions.  
 
In consultation with internal and external stakeholders, Ahold Delhaize has identified six 
salient human rights issues that it will focus on as initial priorities, followed by six 
additional relevant issues. Furthermore, Ahold Delhaize is strengthening its governance 
to ensure human rights are fully embedded within its strategy and to support the brands 
as they ensure that the protection of human rights is an integral part of their business 
activities. Additionally, these issues will be assessed to understand how they are 
impacting local markets and where action can be taken when needed.  
 
See below an overview of our salient human rights issues: 

  
 
“2020 is an historic year of unprecedented events arising from the COVID-19 outbreak 
and the worldwide protests in support of racial justice and equality. These events once 
again make us realize that, as a global retailer, we play a pivotal role in society. We 
have a big responsibility to set the right example and help dismantle structures that 
systematically disadvantage some and advantage others,” said Frans Muller, Chief 
Executive Officer of Ahold Delhaize. “To this end, I am pleased to see we are making 
progress in our human rights policies, but we’re not there yet and more work needs to 
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be done. Our commitment to respect human rights and address the many challenges 
related to that commitment cannot be fulfilled alone. It requires collaboration and 
partnership both across the food chain and in our communities.”  
 
The company will continue reporting publicly and transparently on its human rights 
commitments in the Annual Report, to external stakeholders, and against relevant 
benchmarks, and will eventually issue a sequel to this report to demonstrate progress on 
the roadmap.  
 
The company welcomes feedback and input on this report and its roadmap. Please send 
any comments or questions to sustainableretailing@aholddelhaize.com.  
 
Cautionary notice 
This communication includes forward-looking statements. All statements other than statements of historical facts may be 
forward-looking statements. Words such as steps, are taking, increase, priority, future, will, strategy, ensure, action, to 
set, help,  progress, yet, to be done, commitment, address, continue, commitments, eventually or other similar words or 
expressions are typically used to identify forward-looking statements. 
 
Forward-looking statements are subject to risks, uncertainties and other factors that are difficult to predict and that may 
cause actual results of Koninklijke Ahold Delhaize N.V. (the “Company”) to differ materially from future results expressed 
or implied by such forward-looking statements. Such factors include, but are not limited to the risk factors set forth in the 
Company’s public filings and other disclosures. Forward-looking statements reflect the current views of the Company’s 
management and assumptions based on information currently available to the Company’s management. Forward-looking 
statements speak only as of the date they are made and the Company does not assume any obligation to update such 
statements, except as required by law. 

 
 
 
 
 
For more information: 
 
Press office: +31 88 659 5134     Investor relations: +31 88 659 5213     Social media: Twitter: @AholdDelhaize 
  YouTube: @AholdDelhaize  
  LinkedIn: @Ahold-Delhaize 
 
Ahold Delhaize is one of the world’s largest food retail groups and a leader in both supermarkets and e-Commerce. Its 
family of great, local brands serves 54 million customers each week in Europe, the United States, and Indonesia. 
Together, these brands employ 380,000 associates in 6,967 grocery and specialty stores and include the top online 
retailer in the Benelux and the leading online grocers in the Benelux and the United States. Ahold Delhaize brands are at 
the forefront of sustainable retailing, sourcing responsibly, supporting local communities and helping customers make 
healthier choices. Headquartered in Zaandam, the Netherlands, Ahold Delhaize is listed on the Euronext Amsterdam and 
Brussels stock exchanges (ticker: AD) and its American Depositary Receipts are traded on the over-the-counter market in 
the U.S. and quoted on the OTCQX International marketplace (ticker: ADRNY). For more information, please visit 
www.aholddelhaize.com. 
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